2108002202050042

EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (EXTERNAL)

(SECOND YEAR)
MARKETING - Il

[Time: As Per Schedule]

Instructions:

1. Fill up strictly the following details on your answer book
a. Name of the Examination: BACHELOR OF COMMERCE

(EXTERNAL) (SECOND YEAR)

b. Name of the Subject: MARKETING - 1l
c. Subject Code No: 2108002202050042

2. Sketch neat and labelled diagram wherever necessary.

3. Figures to the right indicate full marks of the question.

4. All questions are compulsory.

5. Clearly indicate the options you attempt.

6. Question No.1 is compulsory.

Q.1 gsHiwdled ¥l :
Answer in brief:

1. WSy UelQl HI2 tela uilesell wle cylul(Ad s,

Define the concept of multiple brands for same product.

2. SIS USRI GlRL dN Q) s&dl HI2ll 8917
What do you mean by Dynamic pricing?

3. SluRse HI5(291 Aeq gj?
What is direct marketing?

4, ¥{\Ad (el HIE(ell USI) QLLc)?
Stat types of online marketing?

5. DA% 5155 HALL Q| B2

What is message focused campaign?
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Q.2

Q.3

6. l&Udeil culul ).
Give definition of advertising.

7. [Gel-oi§151285 HIS[2aL HIR LMo A sUL W@WeslHeAl GUAIL UL

87

Which platforms are generally used for non-profit marketing?

8. B2 B e B2 C 4l dsldd walldl.
State the difference between B2B and B2C.

9. ALES| BAAUS Q| B?
What is life cycle of customer?

10. ALES YR8l s1uel 2 B2
What is consumer protection act?

Hi 516 ULl A eld(e1d 11 Ueg(dsfl (Aardalr Al 53 .
Discuss any two Pricing methods in detail.

wgql
OR

GlleS UIB(2AUR dHIRL ([UIR) qudl.
Write your views on Brand marketing.

QUL gfeg, Ui 58 Y[ScAletl GUALIL scAM 21d B2 6it] o Ueg[d

Ul ¥yl
Which tactics are used for promotion? Explain all method in detail

wql
OR

s1&2Ucl W2Q 2)? MEUdetl Sql el Herda A [ulld 50
What is advertising? Define objectives and importance of advertising
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Q.4  ofl26{] Aal 612U (MY HiEeell sluLl AU LR—d $3)
Define advantages of B2B and B2C business market.

¥{gql
OR

\oid 65l SSUdetl slael (ARl [dqd «lld quil .
Write a detailed note on advantages of online advertising.

Q5 UZ%S el Huld] YlowarglAledl [AxHet 19774(] oflel quil |
Write a note on packed commaodity rule 1977.

¥{eql
OR

ALSSell AUlest wal FNdRila YHoSA) ALSSeil W[5 2Ueda WU Sl

WO EARTET R
Explain customer acquisition and retention discuss factors affecting to
customer acquisition

Q6 25l otlu: (516 UL ol)
Short note: (Any two)

1. [G4eloislsIRs HIB(2IL
Non profit marketing

2. ufoy12 Ydel eld (et Usgld
Market penetration pricing method

3. i3l UsiRl
Types of branding

4. UUH dudetl WRlestIR
First time buyers
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